
ELECTRO-MECHANICAL COMPONENT MANUFACTURING (JV) MANAGEMENT

Strategy for
World Class Performance

Policy Deployment

PROCESS CAPABILITIES FOR 0 PPM

DIRECT-ON-LINE DELIVERY

LOWEST OPERATIONAL COSTS

GROWTH BY EXPANDING CUSTOMER / PRODUCT BASE

NISIKI - CREDO and NISIKI BRAND VALUES

SEGMENT MARKETING and LOCALISED SALES SERVICES

1 - WINDOW MULTI - PRODUCT SUPPLY CAPABILITY
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NISIKI BUSINESS MODEL
Manufacturing to ..... End-user Assembly Line @ Lowest CostTime
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